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Client:
The County of Los Angeles, Paid for by the California Department of Health Services. Funded by the Tobacco Tax Initiative.

Project:
To increase awareness of the danger of Second-Hand Smoke to family members and others.

Target:

 
Armenian-American community

Challenge: 
The majority of Armenian immigrants, both men and women, from the former Soviet Republic of Armenia and the various Middle Eastern countries are very heavy smokers. Tobacco has been part of their living tradition and is socially accepted in their countries of origin.  A tradition in their former homeland was to greet guests, at your home, with cigarettes, as well as a tray of appetizers.  

Our Solution:
An extensive Thirty-Second Television Campaign, in Armenian, and a minor roll out in print, created by KMG. The format showed, two men playing tavloo (backgammon), with the wife and children in the background.  The young daughter is breathing in the smoke from the father's cigarette. The mother, with an angry look, comes and takes the children away.  Family is of great importance to Armenians and the Women of the Household are normally the Health Care-Takers of the family. The ads encouraged viewers to call a toll-free hotline number, 

1-800-NO-BUTTS, for free educational literature and assistance.

Results:
A dramatic increase in calls placed the campaign on hold, until additional Armenian-Speaking Help Line Staff will be able to take calls again. Also, new literature has to be printed in the Armenian Language.  
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